PICTURE YOUR BRAND / CAFES THE DAILY OBSESSION / FULL-FRAME EDITION

COFFEE / CULTURE / CRAVING

A littl
daily
desire.

Warm cup. Soft lips.
That first, slow sip.

Some things are worth
giving in to.

An editorial direction for independent cafés. Built
around anticipation, ritual and return.
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PICTURE YOUR BRAND / CAFES 01 / A PLACE IN THEIR DAY

The office oo

peace offering.

The day can wait.
The coffee cannot.

Make the café part of a morning people already recognise. A familiar order. A shared ritual. A little social currency.
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PICTURE YOUR BRAND / CAFES 02 / CLOSE ENOUGH TO CRAVE

D k 1d Ilce against glass.
a)r o O . Milk through espresso.

Irresistible. '

. Sensory close-ups make texture the subject.
Make them taSte lt Glass, crema and bubbles create a visual

signature.

Before they order.
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PICTURE YOUR BRAND / CAFES 03 / THE UNEXPECTED EDIT

Coffee. il scones a snate
| /| / Z.th Chal,’aa Cter A little wit goes a long way.
[ ]

Give the everyday a twist. Build a campaign

F&mlhaf lngr ed]-ents world people can recognise and want to

explore.

Unfamiliar ideas.
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PICTURE YOUR BRAND / CAFES 04 / THE AFTERNOON EDIT

A softer SR
kind of temptation.

Movement, light and a playful visual metaphor.

SOme afternoons A new order. A new reason to visit.
deserve green.
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PICTURE YOUR BRAND / CAFES

(Good taste.

Better chemastry.

We shape the story around your real menu, your people and the details that make your café yours.
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05 / WHAT MAKES IT YOURS

rfh

1 he scent.

i

['he spice.
The signature.

Espresso on the senses.
Cinnamon in the air.

A memory they could
recognise with their
eyes closed.

What would make

your café their usual?

Let’s imagine your café —

Book a free Psychology Audit.
wajeehakhanconsultancy.com
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